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# Analyze User Request Constraints

## Overview
Validate buyer requests to ensure they meet business requirements before proceeding with 
fulfillment. This tool helps buyers refine their requests to align with your business 
goals, reducing wasted effort and increasing successful fulfillment rates.

## Key Metrics
- **Goal Metric**: Validated Request Count
- **Checkpoint Hours**: 24 hours

## Rules
### Kill Rule
- **Max Iterations Without Revenue**: 5
  - If a request fails to generate revenue after 5 iterations, it will be terminated. 
Provide clear feedback on why the request was rejected.

### Boost Rule
- **Minimum Revenue Threshold**: $1 USD
  - Requests generating at least $1 USD in revenue will be prioritized for faster 
fulfillment.

### Clone Rule
- **Minimum Revenue Threshold**: $1 USD
  - Successful requests (generating ≥$1 USD) will be cloned to accelerate validation and 
improve efficiency.

## Channel & Pricing
- **Channel**: Owned-site
- **Price**: $0 (free)

## Distribution Plan
1. **Owned-site Blog**: Publish detailed case studies, templates, and success stories.
2. **Social Media & Community Forums**: Share examples, engage with potential users, and 
host Q&A sessions.
3. **User-Generated Examples**: Encourage buyers to submit their own request constraints 
for validation and showcase successful submissions.

## Maintenance Plan
1. **Quarterly Review**: Assess test scenarios, update based on feedback, and refine 
validation criteria.
2. **Site Uptime & Security**: Ensure 99.9% uptime and conduct regular security audits.
3. **Feedback Loop**: Collect and implement user suggestions for continuous improvement, 
including regular surveys and direct communication.

## Checklist for Validation
- [ ] Request meets business requirements (e.g., target audience, budget, timeline).
- [ ] Constraints are clearly defined and actionable (e.g., specific deliverables, 
deadlines).



- [ ] Revenue potential is documented (e.g., estimated ROI, pricing model).
- [ ] Distribution channels are leveraged (e.g., social media, email campaigns).
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